FISH Project Promotion Summary

Success of the FISH Project is largely credited towards collaboration with engaged local partners and
maintaining public awareness prior to and throughout the project. Project goals were achieved through
community-wide support and participation.

Promotion focused on broad publicity through local media, businesses, and community events. Word-
of-mouth was key in enrolling participants and rallying public support. Likewise, a trust-filled
atmosphere - developed over time through face-to-face meetings and open, transparent
communication with project organizers, local staff, participants, and the community - contributed to
meaningful relationships and appreciation of the project. Resources put towards project promotion and
continual updates to the community enabled the FISH Project to meet project goals and community
expectations.

Promotion Plan
Project partners determined a promotion plan. This included an extensive list of venues to reach
potential participants and the community. A brief summary is below. See the Appendix for the list of
venues.

Promotional Materials Development Process

e Sawtooth Mountain Clinic (SMC) and Grand Portage Health Services (GPHS) staff suggested what
type of materials were needed; provided input on community standards and values to inform
the design and content; and reviewed and commented on draft materials.

e Minnesota Department of Health (MDH) and project staff drafted promotional materials based
on input from Project partners: Sawtooth Mountain Clinic (SMC), Cook County North Shore
Hospital, Grand Portage Health Service (GPHS), Grand Portage Trust Lands (GPTL), and other
stakeholders.

e MDH, GPHS, and SMC approved all final versions before distribution.

Printed Promotional Materials

e Printed materials were created to inform the public about FISH Project purpose, procedures,
and benefits and promote participation in FISH.

e Materials were not designed to provide information about safe fish eating guidelines or the risks
and benefits of eating fish. (Education about fish consumption was reserved for participant
education.)

Community Engagement

e Project staff participated in a variety of local media events and attended local family and
community events

e Project staff utilized community partners: Grand Portage tribal officials and agency staff; Cook
County and Grand Marais public health and other government officials and agencies; and
business owners.



Collaboration Key for Project Promotion
Several different approaches were used for Project promotion in order to reach people through their
preferred communication network (or way people get information/news). Two collaboration
approaches are described below. Overall, the community was very engaged.

Partnering with Local Clinics

As a trusted source in each community, SMC and GPHS were key venues for promoting the project.
Face-to-face conversations with patients and providers, internal clinic emails, posts on the SMC
Facebook page and website, and attending staff meetings and clinic community events were successful
at reaching women to enroll in FISH. Later on, staff also found it valuable to check the clinic
appointments schedule each week, call women who were already coming to the clinic for another
appointment, and schedule a FISH visit on the same day around the other appointment. Out of 60
participants who completed a final project evaluation, 26 women said they heard about the project
through clinic staff and/or the SMC Newsletter (The Daily Apple).

A FISH Project page was created on the SMC website (http://sawtoothmountainclinic.org/fish.php).

During recruitment, a promotional video was created and posted on this page along with other print
promotional materials. Current postings include Project summaries and other fish information as it
becomes available.

Advertising and News Coverage by Local Media

Advertising and new stories in local newspapers and radio on a regular basis kept the Project “alive”
over the long promotion and recruitment time period.

WTIP is stationed out of Grand Marais and shares information with the community through live radio
and online streaming. Between May 2014 and December 2015, the FISH Project was featured eleven
times during daytime programming which included interviews with Project staff and questions from
listeners. In addition, 65 public service announcements (PSAs) were aired to promote participation in fall
2014. The WTIP broadcasts and PSAs are in the Appendix.

The Cook County News Herald is one of several local newspapers along the North Shore. Available
online and in print, this is a popular news source for local residents.

News Herald staff worked to develop a unique image to be used in a series of ads for readers to identify
with the FISH Project. The FISH thermometer featured a large fish with a number line to track the
number of FISH participants throughout the project period. Permission was also granted by the News
Herald (with proper credit given to the paper) to use the design for other promotional purposes so the
design was incorporated into business posters and the SMC Newsletter (The Daily Apple) and also used
by WTIP on their website later on in the enrollment period.
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Using the FISH thermometer helped participants and the community identify with the project. The FISH
thermometer kept people connected. It was easy to recognize and stood out on a full page newspaper
spread among other ads, and having the number line continuously tracking participant numbers
demonstrated clear progress. In addition, broad circulation meant several people in the community had
the potential to see this ad numerous times. Finally, the FISH thermometer was used later on in other
promotional materials, which allowed for a visually catchy image to tie a variety of promotional
activities together over a long time period. Depending on the day, a person may see the FISH Project
thermometer while reading the morning paper, at the local bank and gym, in the clinic newsletter, and
on Boreal Access (the area’s online events calendar). Out of 60 participants who completed a final
evaluation, 23 said they saw the FISH Project advertised in the local paper, at local businesses, or on
Boreal Access.

Beginning in October 2014, monthly ads were placed in the News Herald. Each month the number line
was increased to show the growing number of FISH participants. In this way, the community was given
“real time” updates and kept informed on the project’s progress.

As June 2015 approached (the final deadline to enroll in FISH), the monthly ads switched to every 2

weeks and then weekly. Ad size also increased leading up to the final ad, which ran 2 weeks prior to the
final deadline. Wording for the bi-weekly and weekly ads were modified to create a sense of urgency for
those still considering enrollment. The goal was 500 participants, and 499 enrolled by the June deadline.

Other print and online sources that assisted in promoting the Project (examples in Appendix):

e Duluth News Tribune — print and online paper; based out of Duluth
http://www.duluthnewstribune.com/content/mercury-study-needs-more-women

e Northern Wilds — print and online monthly paper; based out of Grand Marais
e North Shore Journal —print paper; based out of Silver Bay; delivered free along the North Shore


http://www.duluthnewstribune.com/content/mercury-study-needs-more-women

e  SMC newsletter The Daily Apple— print and online newsletter

e Cook County Whole Foods Co-op newsletter BlueBerry Jam — print and online newsletter
o Websites: SMC, SMC Facebook page, CCNSH, WTIP

e Boreal — email blasts for Special Clinics and classified ads (10+ times)

Other Recruitment/Promotion Approaches and Communications
A wide range of passive and active recruitment methods were utilized to encourage women to
participate. Some recruitment methods were more successful than others. In addition to partnering with
local media outlets, some other efforts included dropping off brochures to businesses, sending letters to
women patients of SMC and GPHS, manning a booth at local community events, contacting local
churches, special events for walk-in appointments, and word-of-mouth.

Communications focused on creating a well-informed and knowledgeable community in order to: 1)
build support for the Project, and 2) help establish long-term healthy fish consumption choices in these
fishing communities.

Brief summaries of some of these efforts is below.

Word-of-Mouth

In the final project evaluation completed by 60 participants, 51 women said they heard about the FISH
Project from family, friends, or WIC/clinic staff. Word-of-mouth and personal relationships were the
most effective way reported by this population to promote the project. Women who had a good
experience as a participant told their family/friends and encourage others to take part. Even women
who were reluctant to do the blood draw walked out of their FISH appointment with a smile and felt
participating was worth their time.

Local Businesses

Nearly 2800 three-fold flyers were distributed and 300 posters were displayed throughout the Project at
a variety of venues, including many local businesses. Promotional materials were delivered to over 50
local businesses and available for patrons to read on-site or take home. Some were small brochures
while others were large posters. Examples are in the Appendix.

Walk-in Events

In the early months of enrollment, participation was slower than expected. FISH appointments were
available weekdays during clinic business hours, but only about 100 women had scheduled an
appointment between May and August 2014. In September 2014, two walk-in events were scheduled to
boost participation. The first was held on a Wednesday evening pizza bake at Birch Grove Community
School on the west end of Cook County so that women living here had a shorter distance to travel to
participate. Unfortunately, bad weather contributed to a low turnout and only 15 women took part. The
second took place at SMC in Grand Marais on a Saturday with 28 women participating.

Staff had heard that some women had been unable to make an appointment during the day or
preferred an evening or weekend. The two events gave women an opportunity to stop in without
making an appointment at times that might be more convenient for them to participate.



Many hours of planning went into preparing for these special events. Additional staff were also needed
to work the events. Project staff were hoping to get 50 women at each walk-in event. Due to several
hours of planning/preparation with only low participation, it was decided not to do any more special
events.

Promotion for the special events included: public service announcements (PSAs) and staff interviews on
live radio with WTIP; using Boreal Access (email to group list and posted on calendar); postings on WTIP,
SMC, and Cook County North Shore Hospital websites (internal and external pages); SMC Facebook
posts; and sending an event flyer home with students at the school.

Local Churches

A list of 15 local churches was compiled from internet searches. Staff contacted churches by phone to
explain the Project and asked if a FISH Flyer could be distributed to their congregation. Out of the
original 15 churches on the list, 4 no longer existed or were unable to be reached by phone or email. Of
the 11 churches who agreed, one agreed to personally talk with the few women in their church and the
other 10 were emailed 3 flyers (in Appendix) and asked to choose the format(s) they felt would best
connect with their parishioners (based on age, technology, congregation size, etc.). Possible routes of
flyer distribution were discussed but left up to the individual churches (Sunday bulletin, email lists,
church newsletter, service announcements, etc.). Staff asked churches for confirmation of receiving the
flyers but ensured churches that they would not be contacted again for follow-up of distribution or
additional promotional activities.

Churches were receptive to spreading the word about FISH, but some churches said they had very small
congregations with few women of child-bearing age. Churches were urged to share the FISH flyer with
members and also encourage members to share the flyer with other family/friends/neighbors outside of
church. It is unknown if contacting local churches was successful at increasing participation or public
awareness in this community. Out of 499 participants, 60 women completed the final Project evaluation;
none of these women said they heard about FISH through church.

Contacting churches in this community did not appear to increase participation. However, other
communities may find this avenue beneficial to their outreach efforts for other populations.

Promotion for Community Events
By March 2015, all participants had received individual blood mercury and fatty acids results by mail. In
November 2015, two events were held to share initial summary results with the communities and
applaud efforts of community supporters and participants. Enrolling 499 participants was a huge
accomplishment and met the Project goal.

Advertising for the Report Back to the Community Events included (examples in the Appendix):

e FISH Ad
0 SMC quarterly newsletter The Daily Apple
0 Northern Wilds, % page ad
0 Cook County News Herald, ran ad 1/wk for two weeks prior to event



0 NorthShore Journal
0 SMC website and Facebook page
O Boreal access and calendar
e FISH Posters
0 SMC exam room
0 Grand Marais elementary school Friday folders
0 Grand Portage Clinic, Community Center, Reservation Tribal Counsel Building, Trading
Post
0 Cook County Whole Foods Co-op
e Grand Portage mass email list
e  WTIP —interview with staff

The events took place in Grand Marais and Grand Portage. Both events followed an open house format
(where people could mingle, talk with staff, and read summary results on display boards around the
room or on printed handouts) as well as formal presentations. Smoked fish, cheese, crackers, fruit,
cookies, and beverages were purchased from local businesses. In Grand Marais, the local Girl Scouts
volunteered to help with refreshments during the event. A mix of about 30 participants and interested
community members attended each event. All attendees were asked to complete questions on fish
choices and understanding the fish guidelines about which fish to eat; completed forms were entered
into raffle drawings for $25 VISA gift cards given away throughout the 2-hour event. A more detailed
summary of the community events is found in a separate report (Report about the Fish are Important for
Superior Health (FISH) Project Community Events).

The SMC website (a trusted community source) will be updated with additional Project results and
information as they become available.
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Project Promotion List of Venues

Media

Local media resources were used periodically to promote the Project and increase participation and
awareness.

Print Media

e Cook County Whole Foods Co-op Newsletter, Blueberry Jam
e Cook County News Herald

e Duluth News Tribune

e North Shore Journal

e Northern Wilds

¢ Sawtooth Mountain Clinic News, The Daily Apple

Radio
e  WTIP North Shore Community Radio (90.7 FM)
Internet

e Boreal Access mailing lists and event calendar
e CCNSH internet and intranet
e SMC website and Facebook page

Public Events and Locations

Promotional Events and “Walk-in Special Clinics”

FISH Project brochures were available at other community events to promote the Project. Whenever
possible, staff from SMC/GPHS also attended to help recruit participants. In one case, a Visit One Special
Clinic took place at the same time as the event.

¢ SMC women'’s health event, May 2014

e Grand Portage Mammobus event, May 2014

e Grand Portage Health Fair, Summer 2014

e Cook County Schools Open House, August 2014

e Blood pressure clinics — throughout enrollment period

¢ Pizza bake at the Birch Grove Community Center (Visit One Special Clinic)

Public Poster Locations

Project partners placed FISH posters at the following community sites on the North Shore in May 2014.
Later, posters were replaced with updated posters for the Special Clinic Events (September 2014) and
then the Report Back to the Community Events (November 2015).



Grand Marais

e Arrowhead Center for the Arts

e Arrowhead Pharmacy

e Cook County Community Center

e Cook County Early Childhood Family Education (ECFE)
e Cook County Extension

e Cook County Family Planning

e Cook County North Shore Hospital
e Cook County Public Health

e Cook County Whole Foods Co-op

e Dockside Fish Market

e Gene’s IGA

e Grand Marais Art Colony

e Grand Marais Pharmacy

e Grand Marais Public Library

e Java Moose

e Johnson’s Foods

e Lake Superior Trading Post

e North House Folk School

e North Shore Car Wash & Laundromat
e Sawtooth Mountain Clinic

e The Garage

e U.S. Post Office

Grand Portage

e Grand Portage Community Center
e Grand Portage Head Start

e Grand Portage Health Service

* Grand Portage Human Services

e Grand Portage RTC

e Grand Portage Trading Post

e Grand Portage Trust Lands

e Oshki Ogimaag Community School
e Ryden's Border Store & 66

e U.S. Post Office

e WIC

Hovland

e Chicago Bay Store
e U.S. Post Office



Lutsen

Clearview General Store

Heavy Duty Sewing (Clearview)
Lockport Marketplace

Lutsen Resort

Moondance Coffee Shop

U.S. Post Office

Birchgrove Community Center (Patty Nordahl)
Grand Marais State Bank, Tofte Branch

North Shore Market

U.S. Post Office

Churches
Schools



Media Support

WTIP Broadcast Recordings

Date Title Link
05/27/2014 LSProject: Mercury and Fish Consumption http://www.wtip.org/content/Isproject-mercury-and-fish-consumption
05/29/2014 | Clinic to participate in mercury in fish http://www.wtip.org/content/clinic-participate-mercury-fish-project
project
09/01/2014 | Special Enroliment Events for FISH Project | . //www.wtip.org/content/special-enrollment-events-fish-project-september
in September
07/31/2014 Clinic launches mercury in fish study http://www.wtip.org/content/clinic-launches-mercury-fish-study
11/11/2014 | LSProject: Fish are Important for Superior | http.//www.wtip.org/content/Isproject-fish-are-important-superior-health
Health
01/15/2015 | Sawtooth Mountain Clinic FISH study still http://www.wtip.org/content/sawtooth-mountain-clinic-fish-study-still-seeking-participants
seeking participants
FISH project approaching enroliment http://www.wtip.org/content/fish-project-approaching-enrollment-deadline
05/26/2015 .
deadline
07/03/2015 WTIP’s First Thursday looks at the FISH http://www.wtip.org/content/wtip%E2%80%99s-first-thursday-looks-fish-project
Project
11/12/2015 FISH project info sessions are scheduled http://www.wtip.org/fish-project-info-sessions-are-scheduled
11/18/2015 FISH Project results show most women http://www.wtip.org/fish-project-results-show-most-women-have-safe-mercury-levels
have safe mercury levels
12/02/2015 | FISH Project wraps up with public http://www.wtip.org/fish-project-wraps-public-events

events
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WTIP Public Service Announcements

FISH event PSA Schedule September 2014

FISH1
Run 20 times: September 1-12
WTIP is supported in part by...

The FISH Project, a local project to lower mercury exposure in woman and their families. Appointments
are available now for women age 16 to 50 at Sawtooth Mountain Clinic, Grand Portage Health Service,

and special FISH Project events. Participants will receive a VISA gift card. A video and more information
are available online at: Sawtooth Mountain Clinic dot org

FISH 2

Run 10 times total: September 1-8

Run additional 10 times total: September 9-10
WTIP is supported in part by...

The FISH Project, inviting women age 16-50 to a special event on September 10" anytime from 3-7pm at
Birch Grove Community Center. Join the community Pizza Bake and stop by to learn how to reduce
exposure to mercury from fish. No appointment necessary. Free snacks and child care are provided.
Participants receive a VISA gift card. More information is online at Sawtooth Mountain Clinic dot org

FISH 3

Run 10 times total: September 4-10

Run additional 10 times total: September 11-12
WTIP is supported in part by...

The FISH Project, inviting women age 16-50 to a special event on September 13 from 8am-3pm in the
lower level classroom of the Sawtooth Mountain Clinic. Stop in anytime to learn how to reduce exposure
to mercury from fish. No appointment necessary. Free snacks and child care are provided. Participants
receive a VISA gift card. More information is online at Sawtooth Mountain Clinic dot org

FISH 4

Run 5 times: September 8-13



WTIP is supported in part by...

The FISH Project, a local project to lower mercury exposure in woman and their families. Women age 16
to 50 who would like to participate but are unable to attend the special FISH Project events on
September 10™ or 13 are asked to call the Sawtooth Mountain Clinic and speak with a FISH nurse.
Appointments are available for a time that works for you. More information is available online at:
Sawtooth Mountain Clinic dot org

Total number of spots: 65

Total cost: $975



Cook County News Herald
Example of ads:

January 2015

FI5H PROJECI: (e

Fish are [mportant
for Superior Health

Looking for 500 women
dage 16 t0 50 10w through June

»<= Do not need to eat fish

»== (an be pregnant

= Possible follow-up
visit in 6 months

FISH visits:

= Free and confidential

= Take around 45 minutes

== |ncude a blood draw (about 1 teaspoon)
wm $50VISA cards for complete visit

Jan 2015: Over 300 women in FISH!

FI all ToDAY for your
SH appointment:
Sawtooth Grand Portage

Mountain Clinic Health Service
218-387-2330  218-475-2235

Design credit: Cook County News Herald.




February 2015

Example of ad on full newspaper page




April 2015 ad May 2015 ad June 2015 ad

"FISH PROJECT: ®

Fish are [mportant

'FISH PROJECT: ®

Fish are [mportant

FISH PROJECT:£S

Fish are [mportant

=
for Superior Health = for uperior Health 450. for Superior Health
Looking for 500 women = e 5
age 16 to 50 for FISH visits - 1 400 = Last Chance! £
== [)o not need to eat fish 2 FISH nearly full! = 8
ey E Deadline: June 30 or 500 women g
== (an be pregnant ) £ g
. Need to be available E Enroll by June! 3 Less than 50 slots left! g
fora possible follow-up 2 = 2
visitin 6 months All WOMEN age 16 to 50.. +* All WOMEN age 16 to 50.. <
== Y 5]
FISH visits: 200 — —'Sl: : gu ":t need to etai fish 5 >4 [)o not need to eat fish g
) an be pregnan »fm Can be pregnant
- Arefree and w"ﬁ(_jemlal > Free and confidential 45 minute visit »efm Free and confidential 45 minute visit
== Take around 45 minutes. > Includes blood draw (about 1 teaspoon) > Incudes blood draw (about 1 teaspoon)

= |nclude a blood draw (small amount)
= 550 VISA cards if complete entire visit

b o $50V|5A card for complete visit . SSGVlS.ﬂ cardfor complete visit

li: TODAY for your (all NOW for your
(‘%lllsﬁnd ask f[op _}otm' ISH appointment: FISH appointment;
appoin{rnent:
Sawtooth Grand Portage Sl el Sawtooth Grand Portage
g Mountain Clinic Health Service Mountain Clinic Health Service

Mountain Clinic Health Service

\218-387-2330 218-475-2235 218-387-2330  218-475-2235

\318-387-2330 218-475-2235




Article:

FISH Project results released (11/21/2015)

http://cookcountynewsherald.our-hometown.com/news/2015-11-

21/General News/FISH Project

results released.html
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FISH Project results released

Brian Larsen

Minnesota Department of Health
Research Scientist Patricia McCann visits
with Monica Anderson while looking
adoringly at baby Edith. Monica and
Edith attended the Fish are Important
for Superior Health (FISH) update at
North House Folk School on Novemnber
17 where McCann gave the results of
the year long study involving 499 Cook
County women.

Staff photo/Brian Larsen

“We know that too much mercury in a
developing fetus or young child can affect a
child’s 1.Q., their ability to learn and to process
information,” said Minnesota Department of
Health Research Scientist Patricia McCann, who
headed up the Cook County Fish are Important

for Superior Health (FISH) Project.

Wwith canoes and boats overhead in the rafters
and Lake Superior's waves lapping gently on the
shore just outside, North House Folk School was
the perfect place to present the first {of
potentially many) findings from the FISH report.

McCann addressed a roomful of mostly women
on Tuesday, November 17 and presented the
results of the study conducted from May 2014 to
June 2015. Some 499 women, ages 16 to 50
that live in or near Cook County, took part in the
study and only 3 percent of them were over the
safe level of mercury, she said.

“We had a broad spectrum of people,” McCann
said. "Everyone from vegetarians to women who
ate fish almost every day.”

Why did the state pick Cook County for its

study? McCann said an earlier research report showed 10 percent of Minnesota babies

tested in the North Shore area had unsafe
results triggerad the need for analysis.

levels of mercury in their blood, and those
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Participants reported eating over 40,000 meals of fish during the study, with 28 percent of
those fish caught locally. About 70 percent ate canned tuna, walleye, salmon, lake trout,
and shellfish while 80 percent said they ate fish caught locally. Most of those meals were
made up of lake trout, walleye, herring, and whitefish. McCann said 4 percent of
participants didn't eat any fish.

“all fish contains at least a small amount of mercury,” she said.

“People shed mercury through their hair, fingernails and through their excrement. Adults
can eat three times more fish than kids, but not everyone who ate more fish than
recommended by the guidelines had a mercury level above recommended levels. This is
because mercury is processed differently in different people.”

No two lakes have the same amount of mercury in them, even if they are next to one
another, she said.

Mercury comes from a variety of sources, said McCann. “Mercury in Minnesota waters
comes from coal combustion, mining, and worldwide emissions and other human activity.”

Once the mercury is in the water it is absorbed by algae, which is eaten by litHe minnows
and fish. They in turn are eaten by bigger fish, which are caught and eaten by pecple.

Lakes in northern Minnesota have more mercury in them than lakes found in the metro
area, said McCann. Northern and walleye, which are top predators, have more mercury than
less predatory fish.

And cutting fat from fish won't reduce the level of mercury in them, said McCann, explaining
that mercury is stored in muscle.

Benefits of eating fish outweigh the risks

"We hope we don't scare people away from eating fish,” said McCann. "I eat fish.” She said
benefits of =ating fish outweigh the risks if women follow the guidelines set forth by the
state.

Fish provide many good nutrients, she said. They are low in bad fats and a good source of
protein, iodine, and vitamin D. They are also high in DHA and EPA omega-3 fatty acids.
These fatty acids, said McCann, are important for eye and brain development.

Among the 499 Cook County participants, 37 percent had DHA and EPA Omega-3 fatty
acids at or above the national averages.

Through this study, said McCann, "We hope to help women and their families enjoy the
health benefits of eating fish while lowering their exposure to mercury.”

Some women didn't think eating tuna counted, but tuna is a fish, said McCann. Albacore
tuna has more mercury than cheaper brands packed in water or oil because it is made from
tuna that is more predatory than smaller tuna, she said.

As far as eating fish you catch in Minnesota, McCann said to use the Minnesota Department
of Matural Resources (DNR) fish guidelines. Unless they are lake specific, the guidelines are
general in nature, but should provide sound advice.

Although there are more than 10,000 lakes in the state, only 5,044 of them are fishable,
she said. And of those lakes, the state has data on 1,800.

McCann thanked Sawtooth Mountain Clinic employees Joyce Klees and Theresa Borak for
their work coordinating and interviewing the women who took part in FISH. Sawtooth
Mountain Clinic Director Rita Plourde said she was happy the clinic could take part in helping
the community, and she thanked her staff for all of their time in writing the grant and
performing the necessary work to aid in making the study so successful.

More needs to be learned, said McCann, adding that FISH studies will be taking place on the
South Shore of Lake Superior and in Illinois. Results from those projects will aid in this
research, she said.

As far as the 3 percent of women who had high levels of mercury, they have been getting
help from the clinic and will continue to be monitored.

Eat fish, said McCann, but follow the specific guidelines for individual lakes, or if they don't
exist, follow the Minnesota DNR guidelines that are more general.

After all, everyone wants te have a smart, happy, healthy baby, and eating the right
amount of fish can be a big part of that.
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Northern Wilds

Eating fish in moderation is partof a
healthy diet. You con ook up mercury
rates in fish from area lakes on

the MH DNR lakefinder website.

| MATT SCHMIDT

FISH Project Begins Late May

COOK COUNTY-Beginning late May,
women ages 16-50 who reside in or near
Cook County, may begin enrolling to par-
ticipate in the I'-:;H Project (Fich are Im-
portant for Superior Health). The project
comes on the heels of & 2007-2011 study
of mercury levels in newboms in the Lake
Superior Basin in which the Minnesota De-
partment of Health (MDH) found that 10
percent of newborns tested in the Minne-
sota region of the study had mercury levels
above what the Environmental Protection
Agency deems to be safe. Because mercury
levels were higher in infants born in sum-
mer months, researchers determined that
local fish consumption may be part of the
Cause

These elevated mercury levels in new-
bomns led to the FISH project, which is
taking action to reduce mercury expo-
sure in women of childbearing age. Local
FI5H coordinator and RN at the Sawiooth
Mountain Clinic, loyce Klees, points out

that benefits outweigh risks if women eat
fish low in mercury and other contami-
nants, Fish is a healthy source of protein
and Omega 3 fatty acids. Educating about
the risks and benefits of eating local fish
will be part of the FISH project’s mission,

The enrollment period for the project
will last one year. Women can enroll by
tallm%l:ilh&‘r the Sawtooth Mountain din-
ic in Grand Marais, or the Grand Portage
Health Service and ask for a FISH coordina-
tor to schedule an appointrment.

At your appointment you will take a
ﬂwrlymrvqrﬁd ittt awhluod samgle.
The appointment will take about an hour.
Blood will be tested for mercury, and re-
sufts will be shared with the participant.
Mames and participant information will be
kept confidential,

The participant also will be given educa-
tienal material abouwt whi:hfi-;lgare health
to eat and which fish should be avoided.

The appointments are at ne cost, and par-
ticipants who complete the visit will re-
ceive a Visa gift cand, Participants may be
asked 1o make a follow-up visit within six
manths of their initial appointment.

Patricia  McCann, Minnesota Depart-
ment of Health project leader, said that
she hopes ather health-care providers will
adopt the methods developed through
this project. McCann also foresees creat-
ing new materials for education as well as
prowiding I.ra.:-ning'fcclr health-care providers
about how to educate the community on
the risks and benefits of eating fish,

FI5H is a partnership between the Grand
Portage Health Service, the Sawtooth
Mountain Clinic, the Cook County Morth
Shore Hospital, Grand Portage Trust Lands
and the Minnesota Department of Haalth,

=Erin Altemus

NORTHERM WILDS  MaY 2014 T
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¥ ALONG THE SHORE

Fish Project seeks

FISH PROJECT: 1 femalesjage 16 to 50

Fish are Important
for Superior Health

Last Chance!

Deadline:
June 30 or 500 women

Less than 50 slots left!

Over 450 Women so fazl

All women age 16- 50
= Do not need to eat fish
*#fm Can be pregnant

»=f Free and confidential
45 minute visit

w |ncludes blood draw
(about 1 teaspoon)

v $50 VISA card

for complete wisit

Call NOW for your
FISH appointment:

Sawtooth
Mountain Clinic
218-387-2330

Grand Portage
Health Service

L

218-475-2235

12 JUNE 2015 NORTHERN WILDS

GRAND MARAIS=Women and teen gnlﬁ
can make a positive health impact on
themselves and others by participating in
the Marth Shere Fish Project that ends this
manth. In exchange for & free and con-
fidential visit lasting around 45 minutes
and a blood draw of about one teaspoon
Farticipnnts receive a $50 VISA card. A
aflow-up visit might be requested in six
manths

loyee Klees is the Fish Project coordi-
natar and a registered nurse at Sawtooth
Mountain Clie in Grand Marals, She
says, "The Fish Project ends the last day of
June or once we have 500 participants.®

Turm-out has been Fnc.d but approxi-
mately 50 more females are needed. It's
okay if participants are pregnant

“We're logking for women along the
Morth Shore from Two Harbors to Thun-
der Bay," says Klees, Although the project
prefers females who eat fish, it's not a re-
quirement. “The Fish Project & focusing
on looking at the blood-mercury level in
women and their fish consumplion,” she
says.

Mercury is a contaminant. ft's commaon-
ty found in fish, and this B a concem for
many. The project will send confidential
mercury-level reports to each participant
and also report back to the community
with a public presentation this fall.

Pat McCann s a research scientist at
the Minn. Dept. of Health and the driving
farce behind the entire Fish Project. Min-
nesota wants to provide accurate infor
mation about which fish have the lowest
amount of contaminants

"Women of child-bearing age are a
g'.rIm:p that we want to reach because
they're the ones who could possibly trans-
fer the mercury to a baby.” McCann said
“It's mercury exposure we're most con-
cerned about.”

Eating fish is a nutritious way to hﬁpn al-
most everyone be healthy. Those are facts
that are already known. But some types
of fish are better than others, for women
and men alike. One objective of the Fish
Project is to inform and educate people
on which fish are better to eat. For ex-
ample, Lake Superior's whitefish, herring

Hanging Baskets
Trees & Shrubs ’E‘

Vegetables
Flowers

Whitefish, hurl'ing_ smeit, coho
salmon, and rainbow trout have
lewer levels of mercury. Shele Toftey
of Dockside Fish Market in Grand
Marais displays a Loke Superior
smoked whitefish, | DECE BURNHAM

smell, Coho salmon, and rainbew trout
are better because they have lower levels
of mercury.

Fish with high mercury levels include
Chinook salmon and lake trout, This is be-
cause they eat other fish and accumulate
the mercury from them

“These fish live longer, thereby attaining
higher mercury levels because they con
sume a greater number of fish throughout
their longer life spans,” McCann sai

Fish are a good source of nutrition with
many health benefits. The Health Dept
doesn't want to discourage people from
eating fish

“We want everyone to eat fish, but to
choose those with lower contamimant lev-
els,” McCann said.

The Sawtooth Mountain Clinic website
has an excellent 11-minute video that
interviews local participants, and fur
ther euplaln: the Fich Fm|ett See it at
www. sawtoothmountainclinic.org. Wom
en are urged to take part in the Fish Proj-
ect by contacting the Sawtooth Mountain
Clinec at (218) 3872330 or the Grand
Portage Health Service at (218) 475-2235,
—Deke Burnham

*

Unique Garden Art
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Jewelry & Antiques
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FISH Project update

GRAND MARAIS—Over the past year and
a half, eating fish has received some extra
attenticn on the North Shore. Nearly 500
women participated in a study examini
fish consumption, mercury exposure a
health. The Fish are Important for Supe-
rior Health Project, also known as the
FI5SH Project, has been focusing on help-
ing women and their familses to enjoy the
health benefits of eating fish, while lower-
ing their exposure to mercury. This project
came about after a study Zundt t 10
percent of babies tested from the North
Shore area had mercury in their blood
above the level considered safe. Mercury
exposure i of concern for individuals of
all ages, but developing fetuses and chil-
dren are maost al risk. Exposure can af-
fect a child's ability to learn and process
information.

This project brought logether sever
al key partners, includi Sawtooth
Mountain Clinic, Grand Porfage Health
Service and the Minnesola Department
of Health, ko recruit participants to com-
plete a survey and provide a blood sam-

le for testing of mercury and omega-3
fa acids hevels, Overall, the results thus
far hawe been interesting and helpful for
many study participants and community
members

The 499 participants reported eating
over 40,000 meals of fish in the previous
yedr, with 28 percent of them being lo-
cally caught fish. The testing showed that
most participants had low levels of mer-
cury in their blood. However, the middle
value or median level for the group, 1.16
mil:mﬁ:m 7 liter [;nan:chLJ. was higher
than the U.5. and Canadian awverages for
women. In addition, 3 percent of partici-

ants did have mercury levels above the
evel considered safe for a developin
fetus (5.8 mcg/L). The participants wi
high nwrcuri; levels had se orled
eating maore fish than recommended, ac
cording to the Minnesota Department of
Health Fish Eating Guidelines. As part of
the project, these participants were coun:
seled an how to lower their mercury expo-
sure based on the fish they were eafing.
As one study participant shared, it was
“interesting to be a part of the study—

mercury in fish is not something | really
thought about before, so its good to be
mofe Aware and have resources about IL"

Three species of fish were aaten too
often by the participant pool, based on
the guidelines: lake trout, walleye and
canned tuna. This was especially of con-
cern during the summer months, when
consumption was higher as local fishing
is more prevalent. Walleye and lake trout
are recommended no maore than one meal
per month for women of childbearing age
and children age 15 and younger, Howey-
er, bower mercury fish can be eaten along
with ane serving of a higher mercury fish,

In addition to participants” mercury lev-
els being tested, the levels of two ome-
Fn—] fatty acids, DHA and EPA, were also
ested. DHA is impartant for brain and
eye development in a fetus. “I think it is
impaortant to know how to eat healthy
and incorporate fish into your diet...| eat
some fish, but not a lot, and | should do a
betterJynb of eati rgn;rlﬁi'gis_lhmdl_?:%tr}—
er stu rlicipant, highlighting t al-
ance hgtﬁl:hen ;'J'liﬂing the heaglth bene-
fits from fish while reducing the negaties
with mercury exposure,

The Minnesota rtment of Health
will continue to analyze the data from
this study to better understand the rela-
thonships between reported fish consump-
tion and blood mercury/fatty acids leve
reported fish consumption and variation
in blood mercury level, and comparing
these results to results from other similar
projects,

“Results from these analyzes will he-lﬁ
improve future communication of fis
consumption advice and identification of
women who may be at higher risk of too
much exposure to mercury,” sald Patricia
McCann with the Minnesota Department
of Health.

Analysis of the data from this study is
ongaing and a final ri will be available
hrﬁe all 2016. U;ates will be available
on the Sawtooth Mountain Clinic website
and information about safe fish consump-

thon is mvailable at www.sawtoothmoun-
tainclinic.org —Maren Webb
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Examples:

April 2014

The dlinic visit will include:

A questionnaire about the kinds of fish
that women eat and how often they eat
fish; A blood sample that will be analyzed
for levels of meroury and healthful fatty
acids found in fizh, and; A visit with a
Murse fo leam how to choose the best
locally caught and purchased fish for
healthy eafing.

After the visit, the clinic will:

1_Send a letier to each partidpant with
her menoury and fatty acid resulis. A nurse
or doctor will be available to disouss those
resulis.

2_We will ask some parfidpants fo retum
for a zecond vizit in six months

3. Results of the second visit will help us
to leamn whether the in-clinic education
was helpful, and it will allow participants

Com in ﬂliS S rin to measure the changes they have made
g p g in their fish-eating habitz.
FISH are Important for Superior Health (FISH) Project 4. Women will receive 3 Viza gift card for
each visit they complete.
Fishing and fish-eating are important parts of the life and tradition of North Shore
communities. Beginning thiz spring, women of these communities can enroll in a free The FISH Project came about as a result
program that educates them to avoid contaminants in fish while continuing fo eat fish. of a 2010 Minnesota Department of
Health Shudy, Mevrcury in Newborns in the
Sawtooth Mountain Clinic, Jrand Portage Health Service, Orand Porizge Trust Lands, Cock Lake Superior Basin. The study showed
County Morth Shore Hespital and Minnesota Department of Health (MIDH), are partners in that ten percent of the MNortheast
the Fish Are Important for Superior Health (FISH) Project - a dinic-based program for women Minnescta babies tested had meroury in
ages 16 to 50 their blood abowe the level considered
L . . B safe. Mercury in Newboms also told us
Women who participate in the FISH Project will learn about: ihat there are women n our communfties
wive are eating too mudh high-mercury
@ The health benefits of eating fish while reducing their exposure to mencury and fish. The FISH Project can help us to lower
other contaminants in fish. mercury lesels in mewborns and cthers.

® Participants will also leam how much mercury contamination and heatthful emega
fatty acids they hawe in their bodies, and what they can do to reduce mercury and Plzase help to make the FISH Project

increase omega 3's, if necessang 2 zuccess by paridpating, F you are a
women aged 16 to 50, and by
FISH Project participants can enroll at: encwmg]gng nﬂnrumng participate
A video about the FISH Project will be
& Sawiooth Mountzin Qinic available zaen on the Sawiooth Mountain
® (rand Portage Health Senice or website. Information about enroliment will
@ FISH Project Events be coming soon on our website, in local

media and on posters in public places
along the North Shore

SMCS Endowment Fund

ain Clinic Endowment fund is

0 high gualif

on of all P
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FI5H PROJECI: ®

Fish are [mportant
for Superior Health

FISH nearly full!

Enroll by June!

All WOMEN age 16 to 50...

w4 o not need to eat fish

> Can be pregnant

= Free and confidential 45 minute visit
sy Includes blood draw (about 1 teaspoon)

g $50VISA cards for complete visit

-—h'.
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=
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3
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all TODAY for your
S appointrient;

Sawtooth Grand Portage
Mountain Clinic Health Service
218-387-2330  218-475-2235

Desigm credit: Cook County Mews Herald.




Cook County Whole Foods Co-op Newsletter: BlueBerry Jam

January-February-March 2015 Issue, page 6

FISH Project IN FuLL Swing!
Women ages 16 to 50 are needed to
reach our goal of 500 participants by
May 2015!

As of November, over 250 women
have TAKEN THE BAIT and SET THEIR
HOOKS by taking part in the Fish are
Important for Superior Health (FISH)
Project. This large-SCALE project
along the North Shore helps women
choose fish to eat that are low in mer-
cury. Visits are free, confidential, take
around 45 minutes and upon comple-
tion of the visit you leave with up to
$50 VISA in gift cards.

To take part, women must:

* Give a small amount of blood to be
tested for mercury and fatty acids

e Complete a questionnaire about the
fish they eat

Personal blood results will be given
to each woman so she can make

informed choices about which fish to
eat to keep mercury at a safe level in

her body. Participants do not need to
eat fish, can be pregnant, and may be
asked to return for a 6-month, follow-
up visit.

Receive up

to $50 in

VISA gift

cards for

your visit!

So, what

are you

waiting for?

Don’t miss

the BOAT!

Make your FISH appointment TODAY!
FISH Project participation deadline:
500 participants or mid May.

Call or stop in at:
Sawtooth Mountain Clinic
218.387.2330

Grand Portage Health Service
218.475.2235
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Brochure

Local Businesses Promotional Materials

FISH Project

Helping women and
their families enjoy
the health benefits
of eating fish while
lowering their
exposure to mercury

YOU can take part in the
FISH Project!

F r i

Please call and ask for a FISH
Coordinator at one of our Project

locations:

Sawtooth Mountain Clinic
(218) 387-2330

—
Sawtooth Mountain Clinic
Grand Portage Health Service

(218) 475-2235

Viha
e

Make your appointment between
June 2014 and May 2015!

FISH Project

Fish are

Important
for
Superior Health

Sawtooth Meuntain Clinie
Grand Portage Health Service
Grand Portaga Trust Lands
Cook County North Shore Hespital
Minnesota Department of Health

Fish are Important for Superior Health (FISH) Project

Why are we doing the FISH
Project?

A 2010 study shewwed that 10% of Northease
Minnesota hables t=sred had mercury in their
blood above the level considered safe.

We want women to choose to eat
fish that are low in mercury.

That way women and their families can
have the health benefits of =ating fish
while lowering their exposure to mercury.

Who can participate in the
FISH Project?

Women age 16 to 50 who live in or near Cook
County can take part in FISH.

Why should T participate?

Taking part will give you Information to
improve your health and the health of your
farnily.

The things we learn from the FISH Project
will help your community and other
communities where people catch and =at fish.

If I decide to take part,
what will T do?

X

You will answer questions about the kinds
of fish you eat and how often you =at fish.

You will have some blood drawn from
your ama

.

You will learn how to chooss locally
caught and purchased fish for healthy
eating,

We will...

= Test your blood samples for mercury and
hiealthtul farty acids found in fish.

Send you your bleod results and a nurse
will be avallahle to discuss them with you,

How long will it take?

The first visit will take about one hour.
‘Women who complete Visit One will
receive a $50 Visa gift card.

‘We will ask some women to return for a
second visie in 6 months. For completing the
fallaw-up visit, wornen will recelve a second
$50 card,

Is my information private?

Yes. Your inforrmation will not be shared
Participant names and personal results will
only be seen by some Sawtooth Mountain
Clinic and Grand Portage Health Service
clinic staff.

Why should I eat fish?

Fish are an important part of a healthy diet,
Catching and eating fish are pare of the
history and culture of the Great Lakes region.

= Fishare a great source of low-fat protein,

= Fish contain Omega-J fatty acids that are
important for the
developing eyes and brains of a ferus.

Earing fish low In contaminants s good for
the health of adules and children,




Promotional Poster

Needed: Women Age 16 to 50

Fish are Important for Superior
Health (FISH) Project

to Participate in the FISH Project

Who: Women, age 16 to 50, who live in or near Cook County

When: One-hour appointment between May 2014 and April 2015.
Some participants will be asked to return for a second visit in six months

Where: Sawtooth Mountain Clinic, Grand Portage Health Service, or at special
locations to be announced

Make the most of the health
benefits of eating fish, and lower
exposure to mercury for you and

yvour family

A recent study showed that ten percent of the Northeastern Minnesota babies tested
had mercury in their blood above the level considered safe.

Participants will:
»  Answer questions about the fish they eat
» Have a blood test for levels of healthful fatty acids in fish and
for mercury contamination from fish

® Receive the results of those tests and learn what they mean, and
# Learn how to choose the best fish for healthy eating

Participants who complete either visit will receive a Visa gift card.

To register as a participant or for more information, call:
Sawtooth Mountain Clinic at 218-387-2330 or

Grand Portage Health Service at 218-475-2235

and ask for a FISH Coordinator

Ewm-o:h Maountain Clinic

See FISH Video online at: http:f/www.sawtoothmountainclinic.orgf




Special Clinics Posters

Fish are Important for Superior Health

FISH Project

Enjoying the health benefits of cating fish while lewering exposure to mercury

Reaszon for the FISH Project
A recent study showed that 1075 of
HMortheast Minnesoto bobies tested
mercury in their bloed above the level

considered safe.

The FISH Project!

Women choesing fish
te eat that are
low in mercury

Why eat fish if they contain
mercury?

Catehing and eating fish are an important
part of our history and culture.

Fish are...
» A key part of a healthy diet

= Mojor source of Omega-3 fatty aoids
TEEIJ fﬂ"‘ dEWIL‘PPIrIH EFL" I'J"d |.|n‘.|||'EI

# Rich in vitamins and protein and low in
soturated fat

Whe can take part..
= Women age 16 to 50
= Live in or near Cook County

What will I have to do?

FLSH takes about 1 hour of youwe time.

You will .

¥ Answer questions about the kinds of
fish you et and how often you enl fish

¥ Haove blosd drawn from your arm to test
for mercury and healthful fatty acids

Founed in Fish

" Lenrn how to choose fish low in mercury
to eat

Some women will be asked to returmn for a
fallow-up visit.

If you participate, yeu will

* Find out the marcury and farry ocid
lewels in your bedy

= Get information to improve your health

and the health of youwr family
= Get o $50 Visa gift cord

E

ISH Project Partners
Cook County Morth Shore Hospital

= Grand F'urh:u_'\t: Health Service

- &rand Portoge Trust Lands

= Minnesota Department of Health
+ Sawtooth Moundain Clinic

More Information
Ask for a FLSH Coordinator at:

Sawtooth Mountain
Clinie

(218) 387-2330

(P18) 475-2235




Walk-in Special Events

Letter and flyer sent to local businesses

Greetings,

I am the coordinator for the Fish are important to Superior Health (FISH) Project
at Sawtooth Mountain Clinic (SMC). |1 am reaching out to the local businesses and
agencies to help spread the word about this project. Please share this information
with your employees as appropriate.

Thank you,
Joyce Klees FISH Coordinator, Sawtooth Mountain Clinic

Fish are Important to Superior Health (FISH) Project: helping women and
their families enjoy the health benefits of eating fish while lowering their
exposure to mercury.

The FISH Project is the result of a 2010 MDH Study, Mercury in Newborns in the
Lake Superior Basin. The study showed that ten percent of the Northeast
Minnesota babies tested had mercury in their blood above the level considered
safe. Partners in the project are Minnesota Department of Health (MDH), SMC,
Grand Portage Health Service (GPHS), Grand Portage Trust Lands, and North
Shore Hospital.

We are locking to enroll 500 women age 16 to 50, who live in or near Cook
County. FISH visits take approximately an hour, are free and confidential.
Participants will answer questions about the fish they eat and have a blood test
that measures their mercury level. Participants who complete the visit will
receive a $50 Visa gift card.

See FISH Project Video online at: www.sawtoothmountainclinic.org

Women can enroll at GPHS, SMC, or special enrollment events; see attached flyer.

For more information or to enroll call SMC at 387-2330 or GPHS at 475 -2235

Special Enroliment Event: FISH Project
Fish are Important for Superior Health (FISH) Project

Women, age 16 to 50, who live in or near Cook County
Minors need parental consent in order to participate
“*Wednesday September 10, 3:00 to 7:00 pm
Birch Grove Community Center

OR
++Saturday September 13, 8:00 am to 3:00 pm
Sawtooth Mountain Clinic, lower level classroom

Mo appointments necessary
Snacks provided Child care available

Make the most of the health benefits
of eating fish, and lower exposure to
mercury for you and your family

Participants will:

= Answer questions about the fish they eat

» Have a blood test for levels of healthful fatty acids in fish, and for mercury
contamination from fish

+ Receive the results of those tests and learn what they mean, and

#+ Learn how to choose the best fish for healthy eating

Participants who complete either visit will receive a Visa gift card.

A recent study showed that ten percent of the Northeastern Minnesota babies tested
had mercury in their blood abowve the level considered safe.

See FISH Project Video online at: www.sawtoothmountainclinic.org
For more information or to enroll at other times call Sawtooth Mountain Clinic at
218-387-2330 and ask for a FISH Coordinator




Special Events ad in Cook County News Herald

FISH

Project

Fich are Important for
Superior Health (FISH) Project

Women, age 16 to 50,

who live in or near Cook County
Minors need parental consent
In order to partidpate
Wednesday, Saturday,
September 10 September 13
300 - TH00 . B0 &M, - 300 pum.
Birch Growe Sawtooth Mountain Clinic,
Cormmunity Canter loweer level dassroom

No appointments necessary
Snacks provided  Child care available

Make the most of the
health benefits of eating fish,
and lower exposure to mercury
for yvou and your family

Participants will:

Answer questions about
the fish they eat

Have a blood test for levels of
healthful fatty acids in fish, and for
mercury contamination from fish

Receive the results of those tests
and learn what they mean

Laamn how to choose
the best fish for healthy eating

whe complate sither wistt
will racsive & Viss gift card.

Arecent study showed that
ten percent of the
Northeastern Minnesota

L]

o, . T
e e S

See FISH Project Video online at:
www.sawtoothmountainclinic.org

Formara information orie enrol at athar tires call S awtooth Moustain Cinic
at 218367 2230 ared sk fora FISH o ordinertor




Staff photos at school walk-in special event

Reception table (above), mobile lab (right),
questionnaire area set-up (below)




Church Promotional Materials

Flyer Choices for Churches

FISH Project: Option 1

FISH Project in full swing!

As of January, over 300 women have TAKEN THE BAIT and SET THEIR HOOKS by taking part in the Fish
are Important for Superior Health (FISH) Project. This large-SCALE project along the North Shore helps
women choose fish to eat that are low in mercury. Visits are free, confidential, and take around 45
minutes. To take part, women must:

e Give a small amount of blood (about 1 teaspoon) to be tested for mercury and fatty acids

e Complete a questionnaire about the fish they eat
Personal blood results will be given to each woman so she can make informed choices about which fish
to eat to keep mercury at a safe level in her body. Participants do not need to eat fish, can be pregnant,
and may be asked to return for a 6-month follow-up visit.

Receive up to $50 in Visa gift cards!

So, what are you waiting for? Don’t miss the BOAT! Make your FISH appointment TODAY!

N? Sawtooth Mountain Clinic  Grand Portage Health Service

‘aj (218) 387-2330 (218) 475-2235 —
=




FISH Project: Option 2

Fish are Important for Superior Health — FISH Project
Need women ages 16 to 50 to reach goal of 500 by June

As of January, over 300 women have participated in the FISH Project. This project encourages women to
choose fish to eat that are low in mercury. FISH visits are free, confidential, and take around 45 minutes.
To take part, women need to:

e Give a small amount of blood (about 1 teaspoon) to be tested for mercury and fatty acids

e Complete a questionnaire about the fish they eat
Personal blood results will be given to each woman so she can make informed choices about which fish
to eat and keep mercury at a safe level in her body. Participants do not need to eat fish, can be
pregnant, and may be asked to return for a 6-month follow-up visit.

Receive up to $50 in Visa gift cards!

So, what are you waiting for? Make your FISH appointment TODAY!

Sawtooth Mountain Clinic Grand Portage Health Service
(218) 387-2330 (218) 475-2235




FISH Project: Option 3

FISH PROJECT "

Fish are [mportant
for Superior Health

Looking for 500 women
dage 16 to 50 now through June

= Do not need to eat fish

»=m (an be pregnant

i Possible follow-up
visit in 6 months

FISH visits:

=< Free and confidential

= Take around 45 minutes

== |nclude a blood draw (about 1 teaspoon)
wm $50 VISA cards for complete visit

.
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all TopaY for your
SH ﬂPPﬂlﬂtﬂlEﬂt

Sawtooth Grand Portage
Mountain Clinic Health Service
13-387-2330 218-475-2235

Design credit: Cook County MNews Herald.




Report Back to the Community Events Promotional Materials

FISH ad and poster examples

FISH PROJECT: 4

Fish are [mportant for Superior Health
You did it!

Community Event
to say THANKYOU &
share FISH Project RESULTS

500 oy

5:30-7:30pm
Presentations start ~6:15pm
with open house before & after

Tues Nov 17, 2015
Grand Marais
North House Folk School

vy REFRESHMENTS PROVIDED - smoked fich, crackers,
cheese, deszert bites

»vi Public invited!

v in$25 VISA cards

Questions? Contact...
Sawtooth Grand Portage
Mountain Clinic Health Service
CIS-J 87-2330 218-475-2235

Success! 499 women in FISH!

FISH PROJECT: A4

Fish are [mportant for Superior Health
You did it!

Two Community Events
to say THANK YOU &
share FISH Project RESULTS

500

5:30-7:30pm
Presentations start ~6:15pm
with open house before & after

Tues Nov 17 |Wed Nov 18
Grand Marais |Grand Portage

North House Log Community
Folk School Building

i* REFRESHMENTS PROVIDED - smoked fish, crackers,
cheese, dessent bites
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uccess! 499 women in FISH!

vl Putlic invited!
e Win$25 VISA @ards
Questions? Contact...
Sawtooth Grand Portage
Mountain Clinic Health Service
\218-3 87-2330 218-475-2235

\

" FISH PROJECT:

Fish are Jmportant for Superior Health

You did it!

Two Community Events
to say THANK YOU and share
FISH Project RESULTS

Event Details
Tuesday, Nov. 17
Grand Marais
North House
Folk School

Wednesday, Nov. 18
Grand Portage
Log Community Building
5:30-7:30 p.m.
Presentations start ~6:15 p.m.
with open house before & after

i REFRESHMENTS PROVIDED:
Smoked fish, crackers, cheese, dessert bites 50

e Public invited!

e Win 525 VI5A cards

Success! 499 women in F[SH!

Questions? (‘ontact:

Sawtooth Grand Portage
Mountain Clinic ~ Health Service

k21 8-387-2330 218-475-2235 )
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