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How to Use this Toolkit
[bookmark: _Toc491418318]What is a “Social Media Toolkit?”
This social media toolkit was designed to help Minnesota WIC maximize our social media presence through the Local Agencies.  Local WIC or Local Public Health Agencies have the opportunity to engage with WIC participants and eligible families in a more relevant and personalized way than Minnesota Department of Health can.  This toolkit gives Local WIC/Local Public Health Agencies messages and photos to help support your social media efforts related to fruit & vegetable consumption and whole grains. These messages are consistent with the position of MDH and the photos are designated for use by WIC and our partners. The goal is to make it easy for users to pick a message and a photo to post without taking time and resources away from clinic operations.
[bookmark: _Toc491418319]Guidance for Local Agencies
Mix and match the messages and pictures provided in this toolkit and post them to your agency’s social media pages. If your agency is new to social media, you may want to do just a few posts; you don’t need to do all of them. Posting at least twice a week will help your followers stay engaged.
You may edit the messages to make them more relevant to the families you serve.  You may also use your own pictures, but must have a signed release giving your agency permission if using a photo of a participant or other person.  Please do not edit the MDH pictures without the consent of MDH WIC.
Here are a few other tips for formulating posts:
1. Keep posts short, about 2-3 sentences. You may choose to include a link where users can read more about the topic.
2. Please use the “#MNWIC” hashtag in all of your posts. You can also make your own hashtag! 
3. If you use your own photos, make sure they are clear and well-lit. 
4. Use plain language so your message is understood.
5. If your agency uses Instagram, only post pictures that you or your agency have taken yourselves. Do not use the photos included in this toolkit.
6. YouTube videos make great Facebook posts. It’s recommended to include a sentence or two about it in the post, just like you would for a picture.  If you use a YouTube video, don’t include a photo, since the video will show up in place of the photo. Shorter videos are better, since users may lose interest and move on before it ends.  
7. It is possible, pay to “boost” posts so that they show up in more newsfeeds. Typically, a user will only see a post if they follow the page, or if one of their friends interacts with the post.  Boosting a post will result in the post showing up in the newsfeeds of any users who meet specified selection criteria.  If you are interested in boosting a post, know that there are more requirements for the post and that your agency may need to spend a significant amount of time monitoring and responding to comments. If you have questions about boosting posts, contact Emily Gomez.
[bookmark: _Toc491418320]Responding to Comments on your Posts
Hopefully, most of the comments you get will be supportive and positive. But unfriendly and/or biased comments are a part of being on social media.  MDH Communications suggests responding to complaints in a neutral, understanding manner. Be as open as possible and be sure to follow the social media guidelines for agency or county. It is also advisable to respond to comments on the same day.  Certain comments don’t need a response, or other Facebook users may provide an adequate response on their own.  If you need help formulating a response to a question or comment, you may contact Emily Gomez for assistance.
[bookmark: _Toc491418321]Post Messages
These posts are designed for Facebook, since that is the platform most used by Local Agencies in Minnesota.  You may alter the messages for other platforms used by your agency. Twitter posts should be no longer than 140 characters; links take up 25 of those characters.  Instagram posts should only use original pictures taken by you or your local agency.
[bookmark: _Toc491418322]Fruit & Vegetable Messages
· Make fruits & vegetables part of every meal. The more colorful you make your plate, the more likely you are to get the vitamins, minerals, and fiber your body needs.
· Eat fruits & vegetables in a variety of colors – red, green, yellow, blue, purple, white and orange - to get a broad range of nutrients. Fill up your shopping cart with colorful fruits & vegetables to create a rainbow on your plate.
· It’s important for kids to eat lots of different fruits & vegetables. Have fun by making fruit kabobs with different melons and colorful grapes threaded on toothpicks!
· Hey, mom! When is the last time you served your kiddos a new fruit or vegetable? What was it and how did it go?
· Make half your plate fruits & vegetables! Here are some great tips for sneaking in more fruits & vegetables into your kids’ diets:  Getting kids to eat more fruits & veggies
· Get great tips to keep your fruits & veggies fresh longer: How to store Fruits & Veggies
· Letting kids help in the kitchen is a great way to get them excited about eating healthy foods! Here are some great kid-friendly recipes:
· MN WIC Fruit Recipes
· MN WIC Veggie Recipes
· Keep these Knife Safety Tips in mind when cutting up fresh fruits & veggies!
· To get the most for your money, choose whole, unprocessed fruits & vegetables!
· Getting the most for your money - Video 
· Using your WIC F & V Voucher
· You still have time to use your WIC Fruit and Vegetable Vouchers and FMNP checks at participating Farmers Markets!
·  Using your F & V Voucher at the Farmer's Market 
[bookmark: _Toc491418323]Whole Grain Messages
· Looking for a reason to include more whole grains in your diet? Research shows that they may help lower cholesterol by decreasing triglycerides & LDL (“bad cholesterol”) in the blood stream.
· Have a favorite family recipe? Try replacing white rice or white pasta for a whole grain alternative!  Suggested Link: WIC Whole Grain Recipes
· Whole grain snacks are great for kids to eat. Try spreading cream cheese on whole grain crackers let kids top them with dried fruit for a nutritious, pretty, enticing snack.
· "Wheat" bread is often not made from whole wheat. The brown color may be due to the addition of molasses or other coloring. Read the label - look for the words “whole wheat” or “whole grain!”
· WIC offers lots of whole grain choices, including whole wheat bread, whole wheat pasta, brown rice, soft corn tortillas, whole wheat tortillas, oats, and many whole grain breakfast cereals!
· Whole grains include the bran & germ portions of the grain and are important sources of vitamins, minerals and fiber. Make half the grains you serve your family, whole grains for the natural health benefits they offer.
· You may have seen different Whole Grain Stamps on foods you buy. Check out  Understanding the "Whole Grain” Stamp  to learn what the labels mean and how you can use them to get more whole grain foods in your diet. 
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To use these photos, right click the photo and select “save as.” Save the photo to your desktop or other desired location. When you open the photo from this location, the pictures will appear in their original size and quality. Do not alter the pictures without consent from MDH WIC. Do not use these photos for Instagram posts.
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